CREATING MARKETS…UNLEASHING ENTREPRENEURSHIP FOR YOUTH 

On-Farm and Off-Farm Enterprises

Abstract

Young people have got special attributes which should be harnessed for greater involvement in entrepreneurship development. Among other strengths, they are an age group that is energetic, have a high potential to learn (they have mouldable minds), and have explorative and creative minds.

On the other hand, the youth are a vulnerable population group in as much as they are easily captured in unwholesome social activities, in addition to their high unemployment status in a country like Kenya. They also do not have enough productive resources base especially at farm production level. 

World over, there is a growing emphasis for a shift to a market oriented agricultural production with greater involvement, and, closer relationships of all actors in Agricultural Value Chain Development. At the same time, many customers now want products with certain product specifications. This creates a scenario of entrepreneurship orientation at every activity level of the entire value chain. New opportunities and activities are therefore being created at various stages right from production to consumption. Production for a specific market with particular production parameters is gaining popularity. Value addition of agricultural produce is gaining momentum at every level of the value chain, with emphasis on organizational capability for efficiency and voice from production to marketing. 

In lieu of the above facts, the need for involvement of the youth in on-farm and off-farm enterprises is vital, if Kenya is to realize its policy on Strategy for Revitalization of Agriculture, get a bigger cake in the world market, and, sustainability of rapid agricultural growth from one generation to the next. 
Policies and programmes for entrepreneurship development should focus on identification of possible entry points and new opportunities, for this unique youth population cadre in the value chain. The youth would be involved in bridging the gap between production and the market to ensure that more of the income gained remains within the community. At the same time, they are more easily able to form linkages with the youth in the urban areas. 

Capacity building for chain empowerment is however necessary. The youth need to be empowered to participate in the new found niches, including agro-processing, market research information, organizational capacity and even contract farming for processing, retailing and wholesaling. Since formation of linkages is very important in an agricultural value chain development, key facilitators who will link the youth to various service providers will need to be engaged in such programmes. Emphasis should go to credit provision under special conditions on non-collateral basis. 
